£

ERITHAZET (R)

B dbaE - AL KA B AR AR EE = F 150
BL2FIK24E

RO ON RSB

B E3E L 02-2517-3416#17

18 A 3055 ¢ 02-2515-1416

EFH#H 4 | exam@tims.org.tw

X E  PHAEABTHRRBEE A
M 4134 PR F R L R 816855

Bx A FPHEER1I24 03 F 03 8
X e L % 20230303001 3%

#® OB RBM
FERBERGRAEHR L&
fit 4o

EEREAGIIZFER 24 TIMS FREZ £
FHMERFHEEREE 0 BHFEK - ~HLER
THE FHANFGENRELEHRZIEL -

HA

— AEABPENMIREGERZIARE  AFTHRE
"TIMS #E £ 24 > WEEFAIHERE - 8

REBRFERFRAR - BHEL -

=~ A 2FEEE 28 TIMS FREHZE | F
EWMERTEEE M WHESM - A LT E
RE 112504 A0S BEARTHRE RACPDASH
B2 LERZEE

I ACEEMATHEMNR  BARTREGHZZL
(V@A) -

smiraHsse YU B .&%



-

= A

15 ~

#l

ﬂ ~

& P8 47 44 #FE- 2 4 Taiwan Institute of Marketing Science
234 LT APERBHEHIS0AE2FIH24E

H3E 0 +886-2-2517-3416 " ke 58
#AuE  hitp://www.tims.org.tw LIS B o

1M SEEE -2 TTIMS FEE8124

(P 3FMiE)
FE
LHEITHH LR A B R NI RERKRZARE  AEHRE T TIMS FREHES | AT
EHRATHERE WGBS RREFTR - 5524 -
HER

(1) FHHBAS AHAABTEAZERE  BRAZTERRRIEE
Q) REFRELMHHEE -
B) A4 TIMSATHEERARBETFH -

- BB ELLRRER

WM FRBLLLBEV 4 BLAESVE T BaAE  BHMEFEE ST AE -

% 3% #7 F
WEAARBREZATERBIZ2E04 A0 Bk REAMMENRAIHGEAMTH &4
MBRERBELBESL— KL 234 AT ANERBRE_HZI50E2 F 33K 24, & TTIMS #
2 ARE A P UBBAR > RBRALE-

F AT R XM

(1) TIMS FREBIE ST H

2) LEHRERLH(PALERZAEINERREHER) -

3) BEREIHBEERMEABHALH -

4) AP EERRERLSRFRKAZIEESL -

(5) BMBEMBPLZ - s ZBBEAPERAEALH  AXRFRAEHFAELZ— > =
ZHRBENP EFRHERFREAFEREA -

FRENPEEHZERIER

(1) FHEARLEBBFINAH— = ZRBEEAPF -

Q) HHBEA (4o ABERE - ARKFAZERETEELE -FENFEEREE ~ TRAAR
&) LA B4 oL T # 48 B 38 98 A4 -

(3) LEnGEBEH -

C FA

(1) $—Fe&dAFDRRETNE -

Q) BoPEdEATAARA G TTIMS # R824 ME N | BITHE -

() FERERBERNEIZI THLEDRAS -
SREFWERATHERE EBSBEET  BIRION LR TR BEFLARIARENEL
it aEERE -

WA RM L LIRS FAFHFARBAEFTHMARE -



