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Kai-Fu Yang, Hao-Wei Yang*, Chao-Hung Huang, Jui-Y1 Yang, Wen-Yu Chang (2019,
September). Research on the Service Quality, Customer Satisfaction and Customer
Loyalty-Taking Corporate Image as a Moderating Variable (Scopus). 2019 The Sth
International Conference on Industrial and Business Engineering (ICIBE 2019).
Hong Kong, September 27-29, 2019.

Hao-Wei Yang, Kai-Fu Yang®*, Hsiao-Tung Liang, Chunh-Hong Kuo (2019, August).
Enterprise Innovation Marketing and Counseling Diagnosis-Taking Kinmen Royal
Liquor as Example (Scopus). 2019 3rd International Conference on E-Society,
E-Education and E-Technology (ICSET 2019). Taipei, August 15-17, 2019.

Kai-Fu Yang, Hao-Wei Yang*, Yi-Ying Chen, Chia-Chen Fan (2019, August). Research
on the Service Quality, Customer Satisfaction, Customer Loyalty in the Cosmetics
Industry-Taking LANEIGE as an Example (Scopus). 2019 3rd International
Conference on E-Society, E-Education and E-Technology (ICSET 2019). Taipei,
August 15-17, 2019.

Kai-Fu Yang, Hao-Wei Yang*, Wen-Yu Chang, Shuan-Kuan Chieh (2017, December).
The Effect of Service Quality Among Customer Satisfaction, Brand Loyalty and Brand
Image (Scopus). International Conference on Industrial Engineering and
Engineering Management (IEEM 2017). Singapore, December 10-13, 2017.

Kai-Fu Yang, Hao-Wei Yang*, Ku-Ming Chen (2017, May). An Effective Approach to
Explore the KSF of Taiwan’s Hosiery Industry (Scopus). International Conference on
E-Business and Internet (ICEBI 2017). Taichung, May 25-27, 2017.

Kuei-Feng Chang and Hao-Wei Yang*, (2016), “A Study to Explore How Disposing
Old-Goods Factors Influence Consumer’s Behavior”, 2016 Academy of Marketing
Science Annual Conference, Disney World, Florida, May 18-21, 2016.

Kuei-Feng Chang, Hao-Wei Yang, and Yu-Tsu Lin*, (2015), “How to Make an Efficient
Product Bundling in Service Industry”, 2015 Academy of Marketing Science Annual
Conference, Denver, Colorado, May 12-14, 2015.

Kuei-Feng Chang and Hao-Wei Yang*, (2015), “Perceptual Depreciation and Product
Rarity for Online Exchange Willingness of Second-Hand Goods”, 2015 Academy of
Marketing Science Annual Conference, Denver, Colorado, May 12-14, 2015.
Kuei-Feng Chang and Hao-Wei Yang*, (2014), “Applying ISM to Construct a
Value-Based Decision Model”, 2014 Academy of Marketing Science Annual
Conference, Indianapolis, Indiana, May 21-23, 2014.
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Kuei-Feng Chang and Hao-Wei Yang*, (2014), “What are Product Bundles and How to
Bundle Products”, 2014 Academy of Marketing Science Annual Conference,
Indianapolis, Indiana, May 21-23, 2014.

Kuei-Feng Chang and Hao-Wei Yang*, (2013), “Brand Counter-extensions for
Fight-back and Appeal Strategies”, Management Decision (Vol. 51(4), pp. 839-853,
May, 2013; SSCI, Impact Factor 1.078).

Kuei-Feng Chang and Hao-Wei Yang*, (2013), “How to Adopt Social Behavior to
Achieve Efficient Social Marketing”, 42" Academy of Marketing Science Annual
Conference, Monterey Bay, California, May 15-18, 2013.

Kuei-Feng Chang and Hao-Wei Yang*, (2012), “An Empirical Study to Construct a
Systematic Model for Product Bundles”, Information Technology Journal (Vol. 11, No.
6, pp. 699-706, EI).

Hao-Wei Yang and Kuei-Feng Chang*, (2012), “Combining Means-end Chain and
Fuzzy ANP to Explore Customers’ Decision Process in Selecting Bundles”,
International Journal of Information Management (Vol. 32(4), pp. 381-395, August,
2012; SSCI, Impact Factor 5.360).

Hao-Wei Yang and Kuei-Feng Chang*, (2012), “Applying Fuzzy ANP to Construct an
Analytical Model for Product Bundles”, Applied Mathematics and Information
Sciences (Vol. 6(2S), pp. 553S-5608S, April, 2012; SCI, Impact Factor 0.642).

Kuei-Feng Chang and Hao-Wei Yang*, (2012), “The Value-Based Decision Model for
Positioning Strategy to Confirm Multiple Needs of Consumers in Cosmetic Bundles”,
Advanced Science Letters (Vol. 7, pp. 52-57, March 30, 2012; SCI, 2010 Impact
Factor 1.253).

Kuei-Feng Chang and Hao-Wei Yang*, (2011), “A study of cosmetic bundle by utilizing
a fuzzy Analytic Hierarchy Process (AHP) to determine preference of product attributers
toward customer value”, African Journal of Business Management (Vol. 5(22), pp.
8728-8739, 30 September, 2011; SSCI, 2009 Impact Factor 1.105).

Hao-Wei Yang and Kuei-Feng Chang*, (2011), “A Comparison of Service Experience
on Repatronage Intention between Department Stores and Hypermarkets in Taiwan”,
African Journal of Business Management (Vol. 5(19), pp. 7818-7827, 9 September,
2011; SSCI, 2009 Impact Factor 1.105).

Kuei-Feng Chang and Hao-Wei Yang*, (2011), “Utilizing Means-end Chain to Explore
Customers’ Preference in Purchasing Bundle”, Information Technology Journal (Vol.
10, No. 8, pp.1563-1570, EI).

Kuei-Feng Chang and Hao-Wei Yang*, (2011), “An Effective Approach to Construct
Value-Based Decision Model for Positioning Strategy”, Information Technology
Journal (Vol. 10, No. 7, pp. 1402-1408, EI).

Hao-Wei Yang and Kuei-Feng Chang*, (2011), “Applying Fuzzy ANP to Construct an
Analytical Model for Product Bundles”, The First Intermational Conference on
Engineering and Technology Innovation, Kenting, Taiwan, November 11-13, 2011.
Kai-Fu Yang, Hsuan-Kai Chen, Su-Chuan Liu, Hao-Wei Yang*, (2011, 03), “How to
Explore the Differences of Management Level Female Managers between the United
States and Taiwan”, International Journal of Management and Sciences (Vol. 1, No.
1, pp. 87-98).

Han-Shen Chen, Kai-Fu Yang, Wen-Goang Yang, Hao-Wei Yang*, (2011, 03), “An
Effective Way to Measure Customer’s Participation, Service Failure Attribution, and
Behavior Response in Taiwan’s Medical Cosmetology Industry”, International Journal
of Management and Sciences (Vol. 1, No. 1, pp. 45-62).

Chung-Chieh Lee, Kai-Fu Yang, Su-Chuan Liu, Hao-Wei Yang*, (2011, 03), “To
Develop an Interval Forecasting Method for Predicting the Undulated Demand for
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26.

27.

28.

29.

30.

31.

Senior Citizen Management in Taiwan”, International Journal of Management and
Sciences (Vol. 1, No. 1, pp. 35-44).

Hsuan-Kai Chen, Wen-Goang Yang, Kai-Fu Yang, Hao-Wei Yang*, (2011, 03), “A
Study to Explore the Critical Success Factors in Knowledge Management”,
International Journal of Management and Sciences (Vol. 1, No. 1, pp. 1-20).
Chih-Yang Chao, Yu-Lin Cheng, Yong-Shun Lin and Hao-Wei Yang*, (2010), “The
Essence of Industrial Oriented Critical Thinking Competency for Higher Technological
and Vocational Education Students”, Joint International IGIP-SEFI Annual Conference
2010, Trnava, Slovakia, September 19-22, 2010.

Yung-Fu Huang*, Wen-Kuo Chen, Yu-Cheng Tu and Hao-Wei Yang, (2010, 09), “An
easy approach to derive a buyer-vendor EOQ model with changeable lead-time in supply
chain”, Journal of Information & Optimization Sciences (Vol. 31, No. 5,
pp-1097-1101, EI).

Hao-Wei Yang*, Kai-Fu Yang, Chung-Hsin Yang and Chih-Yang Chao, (2010, 08),
“An Effective Way to Measure the Performance of Cooperative Strategies with
Competitors in Taiwan’s Small Business”, African Journal of Business Management
(Vol. 4(9), pp. 1822-1836, 4 August, 2010; SSCI, 2009 Impact Factor 1.105).

Yung-Fu Huang*, Ming-Hon Hwang, Yu-Cheng Tu and Hao-Wei Yang, (2010, 07),
“Optimal Retailer’s Ordering Policy with Deteriorating Items under Two-level Trade
Credit”, Journal of Information & Optimization Sciences (Vol. 31, No. 4, pp.941-954,
El).

Wan-Tran Huang, Yung-Kun Chen, Tsui-Fang Hsieh and Hao-Wei Yang*, (2008),
“Empirical Applications of an Environmental Stress Index and the Environmental
Efficiency Revolution in Taiwan”, The Fourth National Conference of Economists,
Chiang Mai University, Thailand, October 24, 2008.

Hao-Wei Yang* and Kai-Fu Yang (2008), “A Study to Explore the Relationship between
Store Image of Retailers and Consumer’s Purchasing Desire in Taiwan”, The Fourth
National Conference of Economists, Chiang Mai University, Thailand, October 24, 2008.
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