FHEFTD &

- B

1y

1.

Mobile Technology Applications: The Integrated Perspective of
Technology Usage Intention and Online Purchase Intention. Doctoral
Dissertation, Graduate Institute of Technology Management, National

Chung Hsing University.
FRL R Tnet THRPF AT AL T LHAT LB L
M3 o M PPM A v BMELLIG - ALHY 0 RZPifH

SR E IR AL BB I o

~ 3 4‘:];4;,-\‘:

1.

Yang, J. M. (2026). Fast thinking, slow shopping: A context-contingent
model of impulse buying across retail formats. Journal of Retailing and
Consumer Services, 90(March), 104714. (SSCI/Scopus, Impact
Factor: 13.1, Business-Q1)

Yang*, J. M. & Hsu, K. C. (2026). The dark side of Al adoption: A
study of innovation resistance, job dissatisfaction, and workplace
complaints in the franchised retail sector. Journal of Retailing and
Consumer Services, 88(January), 104562. (SSCI/Scopus, Impact
Factor: 13.1, Business-Q1)

Yang*, J. M., Qiu, J. R., Chiang, M. H., & Wang, Y. H. (2026).
Research on the relationship between logistics satisfaction and e-
commerce satisfaction: EC quality as a control variable. International
Journal of Applied Decision Sciences, 19(1), 95-116. (EI/Scopus,
COMPENDEX)



. Yang, J. M., Tseng*, K. S., Huang, S. C., & Hung, H. C. (2025). Facial
Masks from a Lifestyle Perspective: A Case Study of Female
Consumers in Taiwan. International Journal of Latest Technology in

Engineering Management & Applied Science, 14(11), 1109-1118.
CEBWE SR AT HE R P AT (2025) ¢ F A T
HPBEWE AR AT — A LR ETE b £ X
AT 22(2) » 21-34 -

https://doi.org/10.30001/JIES.202512 22(2).0002

. Chiang, M. H., & Yang*, J. M. (2025). Key factors affecting the
perceived image of smart scenic spots—combining text analysis and
DEMATEL.  Sustainable  Futures,  10(December), 101462.
(ESCI/Scopus, Impact Factor — 4.9, Sociology-Q1)

. Ho, C. T,, Yang*, J. M., & Chang, T. M. (2025). Customer intention in
using mobile payment: perspectives of attitudes and mooring effects.
International Journal of Mobile Communications, 26(2), 133-156.
(SSCI, Impact Factor = 1.6, Communication-Q3)

. Yang*, J. M. (2025). The impact of perceived value and trust on mobile
payment reuse intention: The mediating role of user satisfaction.
International Journal of Mobile Communications, 25(1), 62-82. (SSCI,

Impact Factor = 1.6, Communication-Q3)
CHREG I SRR PR RT(2024) cB2B P EW A2 AEE
LS —A S e AFER FREEH 26(12 1) 116-

136.


https://doi.org/10.30001/JIES.202512_22(2).0002

101 ~Hh R~ 2% R B*(2024) o *hiET SPRGEH
BEELPR2ZBER — ER g Ak 2 s E e &
% o RFEHREFH 26(12 1) 60-84.

11.Yang*, J. M., Xiang, Y. X., & Liu, C. W. (2024). Enterprise sellers’
satisfaction with business-to-business cross-border e-commerce
platforms: Alibaba.com as an example. Information Systems, 122,
102348. (SCIE/Scopus, Impact Factor: 3.4, Computer Science &
Information System—Q?2).

12.Yang*, J. M. (2023). Willingness to buy animal welfare products: a
study on the conflict between moral attitudes and perceived higher
prices. Journal of Applied Animal Research, 51(1), 447-455.
(SCI/Scopus, Impact Factor: 1.4, Agriculture, Dairy & Animal
Science—Q2)

13. FE~ -~ BR-A* ~MF K (2020)c 2B I-00L F s
V222 PRAIZREE EE 0 48(4) 0 361-368 -

14. Ho, B. C. T., & Yang*, D. J. M. (2018), Exploring the Influence of
Mobile Technology Usage in the Back-end Process of Mobile
Commerce: A Perspective of Combining Uses and Gratifications with
Information Attractiveness, International Journal of Mobile
Communications, 16(6), 669-696, ((SSCI/Scopus, Impact factor: 1.6,
Communication—Q3)

15. Ho, C.T., Yang*, J.M., & Chen, W.T. (2017). Factors Affecting Re-

usage Intentions of Virtual Communities Supporting Cosmetic Products.



Interdisciplinary Journal of Information Knowledge and Management,
12. (EI/Scopus, COMPENDEX)

16. Ho, B. C. T., & Yang*, D. J. M. (2017). Factors Affecting User’s
Mobile Technology Usage Intentions: An Example of QR Code
Scanning for Mobile Commerce. International Journal of Mobile
Communications, 15(2), 185-209. (SSCI/Scopus, Impact factor: 1.6,
Communication—Q3)

17. Ho, B. C. T., Yang*, D. J. M., & Hung, V. C. S. (2015). The Factors
of Information System Success: An Example of Customer Relationship
Management Implementation in Food & Beverage Industry.
International Journal of e-Education, e-Business, e-Management and
e-Learning (IJEEEE), 5(3), 114-128. (EI/Scopus, Inspec)

BN

1. =% s hA* F 557 (2025). £ frents 3 B 2— T 71234
FRAT ARG LS « DBEFHPEFEY 22 EERFHT
3t g, 2025/12/5 -

2. BRAY R~ thE 5 (2025). AL RERFE AL RN G
2 473t 2 2025 F B AW E R 12731 €, 2025/05 -

3. AT (2024). FHMF G2 W F—F R kL b LT M R

3t 2024 FHF T BRI E,2024/05 -



4. FrARF ek (2023). S EF O RERR VIR F EE 9
DA R 2023 W S AT EER A S e
TLF ARFEE € 0 2023/12/8 -

5. FHREF AR (2023). § R R B E 2 R pEd AR
B E i A 02023 § B ILE BT €, 2023/6/14

6. #f PR R (2023). HART BMHEHE Y A2 FE-F AR
BpLEE © 2023 % % F ILE ATt €, 2023/6/14 -

7. AR (2023). RRIRGEE LR — § EY
iz 2 pLEE 0 2023 § *F ILE R €, 2023/6/14

8. A~ PR (2023). FEEREBE A BZFTY — U 3 Fd e
5B 02023 § *F E ERTIE €, 2023/6/14

0. FRhA*EZW (2023). J P HF X REHFR* TR -7
SIGBLEL - 2023 % % F I E ARt €, 2023/6/14 -

10. B -a*- 2 E (2023). G4 TH A4S F2 g FR-FFE
oA B R BB 02023 % 12 B¢ EAIATE RS ¢ HTE
F IR €,2023/5/21 -

11 Fraeifs & FAz (2022). BFPHERTF Fi+T 5 B2B
EEFPRABZTFNZF—NMFLT TERETET S5 e 2022 ¢

EARPHE RS ¢ E ¢ Ty AT e ,2022/12/01~12/02



12. Yang*, J.M., & Wu, M.L. (2022). A Study on User Satisfaction of
Online Banking: Perspectives of Perceived Quality and Perceived
Security. In 2022 International Conference on Business, Economics
and Management for Sustainable Development Goals. 2022/10/28.

13. Yang*, J.M. (2021). Impact effect of customer satisfaction on mobile
payment re-usage intention: perspectives of customer perception
(mobility, convenience, benefit), trust and social influence. In the 22nd
Asia Pacific Management Conference, 2021/10/28.

14. Yang*, J.M., & Ho, C.T. (2021). Customers’ Intention to Use Mobile
Payment: Perspective of Attitudes and Mooring effects. In the 22nd
Asia Pacific Management Conference, 2021/10/28.

15. Yang*, J.M., Yohana, P.A., Lim, C., & Purwanto, A.A. (2021). The
Relationship among Word-of-Mouth, Brand Image, Brand Trust, Brand
Satisfaction, and Purchase Intention: The Comparison of Cross-Border
Differences. In the 22nd Asia Pacific Management Conference,
2021/10/28.

16. Yang*, J.M., & Liao, C.Y. (2021). Consumer’s Willingness of Buying
Animal Welfare Eggs: The Perspective of Moral Judgment and Price
Expectation to laying hen housing systems. In the 2021 International
Conference on Management Sciences and Decision Making (EI
Compendex), 2021/7/17.

17. Ho. C.T., & Yang*, J.M. (2021). The Integrative Effects of Perception,

Satisfaction and Trust on Loyalty in Online Group Buying. In: 2021 #

L LR 2 E,2021/4/3~4/4,



18. Denis Jhong-Min Yang and Bruce Chien-Ta Ho (2015), The
Behavioral Intention Research from Deductive Reasoning to Inductive
Reasoning: An Example of QR Code for Mobile Commerce Service

Promotion, Presentation at 3rd International Conference on Social

Science and Management (ICSSAM 2015) to be hosted by the Higher
Education Forum in Kyoto Japan, May 07-09, 2015.

19. HEF - PLRA*AQ0) FHIAKRL AT FELF LS THLE
AR - PPM A v B3R5 5 o 2013 A% ERP &
#E G P ELETRAPIEE (013 &1 21 0

g g AR

1 IME-FREA LR (2019). B 518 R b LR T8 %5 %

B2t - PA g ARAEREIF O RFAE: SRR ER

»
%

g °

2. R A B (2019). T 3AEHS MO A ES X 0 108 £ B

\-\’

R B4 [nmitdPimfldmaid] REFdEe: 28
REREFE o
3 FEA AR L R s (2018) ATR E—F AT

¥

44

HEUE (RB)AEAAEEIAERLE L L g L0 H

DHAEEAR %fii}iiﬂ % o



