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There are differences between industrial marketing and customer marketing. The
purpose of this course is to introduce the conception of industrial marketing and the
relevant marketing strategies. By adopting diversified instruction methods, the learning

results and theoretical application abilities of students will be enriched.
1. Understanding the definition and scope of industrial marketing.
2. Understanding the definition and scope of industrial marketing.

3. Applying marketing skills to the industrial market.
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Marketing

« Marketing is the activity, set of institutions and processes for creating, communicating, delivering and exchanging offerings that have value for
customers, clients, partners and society at large.

Marketing Research

« Marketing research is the function that links the consumer, customer and public to the marketer through information—information used to identify and
define marketing opportunities and problems; generate, refine, and evaluate marketing actions; manitor marketing performance; and improve
understanding of marketing as a process.

+ Marketing research specifies the information required to address these issues, designs the method for collecting information, manages and
implements the data collection process, analyzes the results, and communicates the findings and their implications.

Brand

« Abrand is a name, term, design, symbol or any other feature that identifies one seller's goad or service as distinct from those of other sellers.

« |50 brand standards add that a brand “is an intangible asset” that is intended to create “distinctive images and associations in the minds of
stakeholders, thereby generating economic benefit/values”

Green Marketing

+ Green marketing Is the practice of actively assaciating a product offering with ideas relevant to environmental sustainability

« This can be distinguished from sustainability marketing in that it is more narrowly focused on benefits to the environment.
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Promotion

+ In marketing, promotion refers to any type of marketing communication used to inform target audiences of the relative merits of a good, service,
brand or issue, most of the time persuasive in nature. The aim of promotion is to increase awareness, create interest, generate sales or create brand
loyalty.

+ Promotion is one of the basic elements of the marketing mix, along with product, place and price.

+ According to the Association of National Advertisers (ANA), promotion marketing includes tactics that encourage short-term purchase, influence trial
and quantity of purchase, and are very measurable in volume, share and profit. Examples include coupons, sweepstakes, rebates, premiums, special
packaging, cause-related marketing and licensing.

Industrial Demand

+ Industrial demand includes the goods and services that are required by all individuals and organizations that are engaged in the production of other
goods and services

Industrial Products

+ Industrial products are goods that are destined to be sold primarily for use in producing other goods or rendering services as contrasted with goods
destined to be sold primarily to the ultimate consumer. They include accessory equipment; installations; component parts; maintenance, repair, and
operating items and supplies; raw materials; and fabricating materials

The distinguishing characteristic of industrial goods is the purpose for which they are to be used, i.e., in carrying on business or industrial activities
rather than for consumption by individual ultimate consumers or resale to them. The category also includes merchandise destined for use in carrying
on various types of institutional enterprises

Relatively few goods are exclusively industrial products. The same article may, under one set of circumstances, be an industrial good, and under
other conditions, a consumer good

Business to Business (B2B)

» Business to business (or B2B) refers to businesses that market products or services to other businesses.
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